
Maximizing Your 
Social Media 

Presence



Understanding & Mapping 
Your Customer Journey 



Why Not 
Use

Social 
Media?

No one pays attention

Nothing to say

It’s a waste of time

I don’t have time



Social Media is an 
Ever-Changing 
Landscape



Speed & 
Authenticity

It moves fast
Channels do 
not matter if 
your 
audience 
isn’t there
Be real. 
Seriously



Trends to Pay 
Attention To
◦Authenticity
◦Video Domination
◦Social Commerce
◦Customer Service
◦Listening & 
Engagement



◦Personalization
◦User Generated 
Content

◦Automation & AI
◦LinkedIn for B2B
◦Pay to Play

Trends to Pay 
Attention To



User Generated Content (Kind Of)
Supports Best Season in 15 Years



“Life isn’t about 
finding yourself. 

Life is about 
creating yourself.”

George Bernhard Shaw, Author



Take a 
Good 
Look

Google 
Yourself & 
Business

Ask 
customers

Where do 
you want 

to be?

Where do 
you stand 
right now?



How do I want to position my business?
My products? Myself?

What makes us/me different and unique?

How do we solve problems better than 
others?

How can I highlight my strengths and 
negate my weaknesses?



Create
Your 
Social
Brand 
 

Define your business strengths

What does the market need

Who are you up against

Know your niche

Find your voice









Social 
Media
to Build 
Your 
Busines
s
 

Drive Web Traffic

Build Relationships

Brand Loyalty

Level Playing Field

Visibility

Establish Voice



OUT
Follower Growth
Best Times to Post
Engagement
Content Calendars
Organic Reach

Lists / Web Traffic
Paid Ads
Placements
Conversions
Retargeting

IN



Low or no cost
Accessibility
Engage 
awareness
Drive Sales
Build Loyalty
Brand Authority

Source: https://sproutsocial.com/insights/topics/social-media-for-small-business/

https://sproutsocial.com/insights/topics/social-media-for-small-business/


Source: https://sproutsocial.com/insights/topics/social-media-for-small-business/

Social media in the purchase decision of the B2B buyer – IDC via LinkedIn – click for PDF

https://sproutsocial.com/insights/topics/social-media-for-small-business/
http://business.linkedin.com/content/dam/business/sales-solutions/global/en_US/c/pdfs/idc-wp-247829.pdf




Social Media in 3 Hours a Week

TIME 
MANAGEMENT

PLAN AND 
SCHEDULE

SET A TIMER ORGANIC + ADS



What You Can Do Today

Themes
Create + Curate
Schedule
Test



Free & Low 
Cost Tools
Google Local

Canva

Facebook

Hootsuite

Constant Contact

MailChimp

Sendible



Don’t claim to do stuff

Be known for it







Paid Social

Audiences
Goals
Ad Type
Budget
Creative
Test



Social 
Marketing 
Checklist

1. Who Are You
2. Define Target Audience
3. Why You Matter to Them
5. Marketing Foundations
6. Competitive Landscape
7. Plan
8. Implement - Consistent



You are in the 
business of 

content marketing

Images
Video 
Written
Audio



Take Risks  
Challenge Yourself
Try It – (Testing)
Be Unique
Be Relevant



Rebecca Dutcher

616-490-1068
@rcdutcher 

@red66marketing

rebecca@red66marketing.com

What will you do now?

mailto:rebecca@red66marketing.com
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